
BRAND GUIDELINES



BRANDMARK

The primary English brandmark is one of the most 
valuable assets. The primary brandmark is made 
up of two elements: Icon and English wordmark.

The primary Arabic brandmark is
one of the most valuable assets. The primary 
brandmark is made up of two elements: Icon and 
Arabic wordmark.
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LOGO FORMATS

2

The monochrome version of the branding will be used in case of special
applications such as embossing, engraving, faxes etc.



COLOUR PALETTE

primary colors

#385b52
R:56  G:91  B:82
c:77  M:46  y:63  k:31

#67a593
R:103  G:165  B:147
c:69  M:14  y:50  k:0

secondary colors

#edb25e
R:237  G:178  B:94
c:22  M:34  y:80  k:0

#cb6153
R:203  G:97  B:83
c:9  M:80  y:72  k:1

#9ddeed
R:157  G:222  B:237
c:40  M:0  y:7  k:0
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To maintain visual clarity and to provide maximum impact, the brandmark must 
never appear to be linked to or crowded by copy, photographs or graphic elements.
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CLEAR SPACE



ABCDEFGHIJKLMNOPQRSTUVWXYZ 
)(*&^%$£@!-=[]\’;/,.1234567890
Bold / MEDUIM / regular

TYPOGRAPHY

Rift soft
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
)(*&^%$£@!-=[]\’;/,.1234567890
regular

impact
ENGLISH SECONDARY TYPEFACE for titles and headlinesENGLISH PRIMARY TYPEFACE for body text
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ا ب ت ث ج ح خ د ذ ر ز س ش ص ض ط ظ ع غ
ف ق ك ل م ن ه و ي

BOLD / regular / light

GE SS TWO
ARABIC PRIMARY TYPEFACE

TYPOGRAPHY
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ge sstwo - bold

ge sstwo - regular



DESIGN ELEMENTS

7


